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CITY SOCIAL MEDIA POLICY 

 

FOR THE GENERAL PUBLIC 
 

 

A. PURPOSE OF CITY SOCIAL MEDIA POLICY FOR THE GENERAL PUBLIC 
 

The City of Sequim’s social media sites serve as online information sources focused on City issues, projects, news, and 

events and on sharing the City’s mission, vision, and values with the public.  

 

This policy establishes guidelines for the general public’s interactive use of City social media sites.1 

 

The City reserves the right to change, modify, or amend all or part of this policy at any time. The City Manager has the 

authority to administratively amend or modify this policy as deemed necessary or appropriate, without notice.   

B. NO OPEN PUBLIC FORUM; IMPROPER USES 
 

The following understandings are fundamental to the City’s Social Media Policies: 

 

• No City social media site is intended to be an open public forum.  

 

• City social media sites are limited public forums and the City has an overriding interest and expectation in 

protecting the information posted and the content that is attributed to the City of Sequim. 

 

• No City social media site is an allowed mechanism for the public or any entity to report crimes, hazards, or other 

repairs, submit records requests, make formal complaints or claims against the City of Sequim, or serve legal notice 

or process. 

 

• The City of Sequim assumes no liability for any inaccuracies a City social media site may contain and does not 

guarantee that its sites will be error-free, permanent, or uninterrupted. 

 

• Comments and opinions expressed by members of the public on City social media sites are the comments and 

opinions of those individuals alone, and do not necessarily reflect the opinions of the City of Sequim or its 

employees or officials. 

 

C. DEFINITIONS 
 

1. "Social media” means content created through and on internet platforms by individuals, businesses, or agencies, using 

accessible, expandable, and upgradable publishing technologies. Examples of social media platforms include, but are 

not limited to, Facebook, Twitter, Blogs, RSS, YouTube, LinkedIn, Instagram, and Pinterest.  

 

2. “City social media sites” are social media sites established and maintained by the City of Sequim, where the City has 

control over the content posted on the site except for advertisements or hyperlinks placed by the platform’s owners, 

vendors, or partners. The City of Sequim’s official websites are not considered social media sites. 

 
1 See City of Sequim Social Media Policy for Internal Users for policies specific to City staff and officials. 
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3. “Limited public forum”: A limited public forum is a public space, property, or site (including a social media site) 

set aside by a governmental body for expressive activities that may be restricted as to subject matter or class of 

speaker. An “open public forum” is a public space, property, or site that is open for expressive activities of any kind. 

 

4. “Expressive activities” are speech and other conduct protected by the U.S. Constitution’s First Amendment rights to 

speech, assembly, petition for redress of grievances, and the exercise of religion. 

 

5. “City staff” or “City employee” means all employees of the City of Sequim, including temporary and seasonal, and 

those volunteers, contractors, and vendors who use City communications or equipment. 

 

6. “City officials” are the elected or appointed members of any council or committee of the City of Sequim. 

 

7. “Post” or “posting” mean information, articles, pictures, videos, or any other form of communication placed on a City 

social media site by designated City staff. 

 

8. “Content” means the text, images, or audiovisual material contained in a post or comment. 

 

9. “Disallowed content” describes content that may be removed by the City for violating the law or the City’s Social 

Media Policies, as may be amended. 

 

10. “Terms of use” and “comment policy” are the rules established by the social media platform owner and/or the City of 

Sequim regarding who may post to the site, what content may be posted, and what content might be subject to 

removal.  

 

11. “Comment” means any content or link to content that is placed in response to a City post subsequent to its posting, 

usually by someone other than the original poster. This includes “likes”, thumbs-up or -down, and other single-click 

interactions. “Commenters” are the persons making the comment. 

 

12. “Moderate” and “monitor” refer to actions taken to ensure that posts and comments do not contain disallowed 

content. Designated City staff may monitor and moderate comments at their discretion to the extent allowed by 

law.  

 
13. “General public  user” refers to a person using a City social media site who is not a City employee or City official. 

 

D. ADMINISTRATION AND MODERATION BY CITY 
 

1. City social media sites are limited public forums administered by designated City staff, and the City of Sequim 

reserves the right to lawfully remove any content at any time and to disallow or discontinue interactivity on any City 

social media site or on a particular post.   

 

2. The City is not responsible for and cannot prevent placement of links or advertisements on City social media sites by 

the platform’s owners, vendors, or partners. The appearance of such ads and links on City social media sites does not 

imply the City’s endorsement or approval of any product, person, or service. The City of Sequim does not receive any 

revenue from any of these advertisement links. 

 

3. The City is not responsible for the moderation activities of the social media platform itself. 

 

4. The City cannot prevent the author of a comment on a City social media site from removing or altering the comment. 

 

5. The City of Sequim reserves the right to terminate any City social media site without notice. 

 

6. Links to the City’s Social Media Policies will be displayed on the City’s websites, www.sequimwa.gov and 

www.visitsunnysequim.com.  
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7. City social media sites cannot be used to serve legal notice upon the City. 

 

8. City social media sites cannot be used to notify the City of a hazard, crime, claim, or complaint. 

 

9. City social media sites cannot be used to submit a public records request.  

 

10. Any content placed on a City social media site is subject to public disclosure.  

 

E. COMMENT POLICY FOR GENERAL PUBLIC USERS   
 

This section contains rules for the general public regarding commenting on City social media sites. These rules may be 

amended or supplemented to keep pace with changes in technology, the law, and a platform’s terms of use.  

  

1. All comments made to City social media posts are subject to moderation. The City of Sequim reserves the right to 

remove the following disallowed content and any other content deemed to violate this policy or any applicable law: 

 

a. Comments not topically related to the article being commented upon, including random or unintelligible 

comments; 

b. Comments in support of or opposition to political campaigns or ballot measures; 

c. Profane language or content; 

d. Content that promotes, fosters, or perpetuates discrimination or harassment on the basis of race, creed, color, 

age, religion, sex, marital status, national origin, disability, sexual orientation and gender identity, medical 

condition,, veteran or military status, or any other protected class status; 

e. Sexual content or links to sexual content; 

f. Spam or solicitations or promotions of commercial services, entities, or products; 

g. Content that discusses, encourages or constitutes illegal activity, including threats and harassment; 

h. Information that may tend to compromise the safety or security of the public or public systems; 

i. Content that violates a legal ownership interest of any other party, such as infringement of copyright or 

trademark dilution; 

j. Repetitive or duplicate comments; 

k. Anonymous comments; or 

l. Comments from children under 13 (to comply with the Children’s Online Privacy Protection Act - COPPA).  

 

3. The City of Sequim reserves the right to restrict the general public’s ability to comment on a particular post or genre 

of post, and to cut off comments after a certain length of time, in the sole discretion of the City. 

 

4. The City of Sequim has discretion on the extent and manner of its moderation activities. As a general rule, no City 

social media site will be monitored or moderated on legal holidays or outside of the City’s normal business hours 

of 7:30 am to 4:00 pm, Monday through Friday. 

 

F. COPYRIGHT AND COMMERCIAL USE; NON-OFFICIAL USE OF CITY IDENTIFICATION  
 

The City retains the exclusive legal copyright to all content created by the Communications Director or designee or any City 

staff or City official and posted to a City social media site, and has the sole right to produce or reproduce the content. 

 

Any person reproducing or redistributing a third party copyright on a City social media site must adhere to the terms and 

conditions of the third party copyright holder. The City will take care to respect artists and other content creators and obtain 

explicit permission for use or only post content that is available under a creative commons license. If a copyright holder 

notifies the City of Sequim that the City did not use an appropriate credit line, the Communications Director will request 

detailed information about the circumstances so that the information can be added or the material in question removed.  

 

The use by any commercial entity of the City’s logos, photos, or any portion of a post appearing on a City social media site 

is prohibited without the City’s express prior written permission. Use of the City logo is prohibited for any nongovernmental 

purpose. 
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Use by businesses or individuals of City logos or other official City-identifying information in a manner that appears to 

impersonate or speak for the City or a particular department, or which could confuse the public about the origin of the 

information, is prohibited.   

 

G. SERIOUS THREATS OR ILLEGAL ACTIVITY 
 

Any content placed on a City social media site that contains a serious threat or consists of or promotes illegal activity will 

be reported to law enforcement.  

 

I. PUBLIC DISCLOSURE OF CITY SOCIAL MEDIA SITE RECORDS 
 

Comments appearing on City social media sites are subject to the Washington State Public Records Act, RCW Chapter 

42.56 et seq. and may be disclosed to the public upon request. 

 

J. IMPLEMENTATION OF THIS POLICY 
 

The City will develop procedures to implement its Social Media Policies. These policies and procedures may change as 

social media technology, laws, and best practices evolve. 
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